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Why Media Literacy?
From the digital clock radio waking us up in the morning, until we fall asleep lullabied by video music from Youtube, we are surrounded by the media. The Media no longer just affect or shape our life—the media is our life. Thus, it is crucial that we teach our children media literacy to pursue informed knowledge, just like what George Bernard Shaw said:

“What we want to see is Children in pursuit of knowledge, not the knowledge in pursuit of children.”
The Five Key Concepts of Media Literacy
To make our children (read: Students) media literate, we need to make them aware of the five key concepts of Media Literacy.
1. Authorship (producer, creator, author): Who created the message?
2. Format (creative language, presentation/display): What strategies are used to attract my attention?

3. Audience (different interpretation): How might different people understand the message differently?
4. Content (values and point of views): What values, points of views are presented?
5. Purpose (Gaining power in business, education, entertainment): Why is this message being sent?
(Source: medialit.org)

MEDIA LITERACY education: What it isand is  not

So, what is media literacy education? What it is and what it is not?

1. Media literacy education is not just teaching students to produce media, it is helping students to produce media with a purpose

2. Media literacy education is not just letting students watch or read messages, it is guiding them to watchcarefully, learn critically, contribute actively

3. Media literacy is not just bringing technology to the classroom, it is using technology that involves critical thinking and purpose-driven decision making

INTEGRATING MEDIA LITERACY AND ELT IN HIGHER EDUCATION
The Steps

Step 1: Researching the topic

Step 2: Learning

Step 3: Sharing (Publish or perform)

The case of IBT Preparation Class in UPH

Background:

· Accelerated Program: Shorter semester, same amount of learning time
· Fast growing number of students and slow growing number of faculty staff
Alternative Solution: Flipped Classroom with media rich-learning tools.

Sample lesson

· Unit 1: Advertising

· Language Learning target: Skimming and Scanning

· Media Literacy skills: Producing media with a purpose.

· Procedure:

A. Opening 

(1) Logo Quiz
(2) Discussion about an interesting advertisement/commercial

(3) Showing pictures/images to introduce the topic ‘Global marketing that is changing the world’
B. Reading and Comprehending the text

(1) Read the text entitled‘Changing World Market” and answer questions
(2) Answer comprehension questions

C. Think, Pair, Share: Identifying main Ideas and supporting details

(3) Completing grid to identify the main idea and supporting details  in each paragraph
	Main idea:

__________________________



	Supporting detail 1
	Supporting detail 2
	Supporting detail 3




(4) Formulating what main idea and supporting details are

(5) Discussing the importance of identifying main idea and supporting details in a text

D. Analyzing social advertisement and commercials

(6) Students observe interesting advertisements and commercials and answer questions:

· Who is the producer?

· Who is the target audience?

· What is it about (content of the message)? (Summarize in 3 – 5 sentences)

· What is the goal of the advertisement?

· What strategies does the producer use to make the message appealing to the target audience?

E. Authorship: creating social advertisement/commercial – keeping in mind the key concept of media literacy

F. Learning Journal
CONCLUSION

Media literacy in EFL Classroom:

· Valuable contribution to classroom practice: meaningful learning, engaging interest and active participation
· Strengthening important learning skills: critical thinking, communication, comprehension and discussion skills
· Improving valuable language skills: reading, listening, speaking and writing 
Successful foreign language learners are not those who can read, listen, speak and write in the target language, but those who are media literate in the target language.
So, when teaching a foreign language, don’t just teach language, teach the literacy of the media most frequently used in the target language. The problem is: when do TESOL communities realize this and integrate media literacy in the classroom?
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